Diocese of Orlando Social Media Style Guide
Defining Who We Are and Who Our Audience Is
As the Catholic Church, we do not have a mission, we are a mission. Jesus Christ gave his followers a
single task on the day of his Ascension into heaven: “Go therefore and make disciples of all nations,
baptizing them in the name of the Father and of the Son and of the Holy Spirit.” (Matthew 28:19)
In social media, as in all our communications, our audience is comprised of people on a journey of
discipleship. What you post or share via social media, could be the light that shines Christ into the heart
of one person who is searching for God. Your message could lead someone to a closer relationship with
Jesus Christ and a life of faith expressed through the Sacraments and with the community of believers,
the Body of Christ.
What Terms Do We Use?
As the Catholic Church, our language is rooted in the Scriptures and the Catechism of the Catholic
Church. Here are some commonly used terms that express our mission:













Love your neighbor, Social Justice, Catholic Social Teaching, solidarity, promoting the common
good
Missionaries, outreach,
Disciples of Christ, Discipleship
Holy Communion, the Eucharist, Blessed Sacrament, Holy Mass, the Table of the Lord
Caring for Creation, Stewardship of the Earth
We are the Body of Christ, Christ’s Faithful, a Community of Faith
Christian Witness, Sharing the Good News
Sacraments, Baptism, Penance (Reconciliation) Holy Communion, Confirmation, Holy Orders,
Marriage, Anointing of the Sick
Liturgical Calendar, Saint of the Day, Liturgical Seasons, Advent, Lent, Christmas Season, Easter
Season, Ordinary Time, Holy Triduum
Faithful Citizenship, responsible citizenship, forming consciences
Teaching & Living the Light of Christ, Salt of the earth, light of the nations






Marriage is a gift from God. Marriage between a man and a woman is rooted in Sacred
Scripture. Marriage is a vocation, a path to holiness for couples.
Catholic means universal and Catholic identity is expressed in a spirit of unity in diversity
Human life is created in the image of God. For the Church, there is no distinction between
defending human life and promoting the dignity of the human person.
As a gift from God, every human life is sacred from conception to natural death.

Jesus is our Model for Communications
In Matthew 15:32, Jesus summoned his disciples and said, “My heart is moved with pity for the crowd,
for they have been with me now for three days and have nothing to eat. I do not want to send them
away hungry, for fear they may collapse on the way.”
Jesus expresses compassion for people. He is concerned for humanity and is guiding each person in the
direction of God, their heavenly father, and teaching them how to be disciples with kindness,
gentleness, and love. Jesus saw his role as serving others. His washing of feet at the Last Supper is the
greatest example of this.
In Matthew 20:28, Jesus said, “Just so, the Son of Man did not come to be served but to serve and to
give his life as a ransom for many.”
In our communications, we are called to express our commitment to serve and recognize that we are
servants of the Lord.
In our writing style, we should communicate God’s greatness and our humility.
This is the basis of our voice and tone. Other attributes of our voice and tone:
Be friendly and use inclusive language (us, we, you).
Talk like a person, not a machine or a press release.
Share the truth of Jesus Christ. Find ways to show how Jesus Christ is relevant to people’s lives.
How Often Should We Post?
Although it’s not directly related to writing style, the frequency and timing of your posts are just as
important to how you are perceived. Our posts should be occasional, no more than 10 per week. In a
time of great change, turmoil, or celebration, there may be a need to increase that amount. However, in
a spirit of respect for the dignity of the people who use social media, we must set an example of
moderation and balance.
Visual Identity
The Catholic Church has visual elements associated with our mission and message. To find the most
appropriate images, you should follow these guidelines:

1. Take photos of the beautiful imagery of your parish or school. Each Catholic entity has sacred
and beautiful images that can be captured and cataloged for use as needed. Stained glass
windows, the tabernacle, the altar, the baptismal font, the crucifix, the statues of saints, candles
– all of these are your visual identity and should be used for communications.
2. Some photos can be purchased by stock photo companies such as istockphoto and
sharefaith.com. They provide illustrations and photos of common Catholic/Christmas images,
such as people in prayer, Pentecost, the Holy Spirit, crosses, and crucifixes. The crucifix with the
corpus of Christ is the preferred representation for Catholics because it reminds us of the
sacrifice made by our savior for the forgiveness of our sins.
3. Is your logo crisp and easy to read? Does it communicate your image and mission appropriately?
Is it sized appropriately? Is it distorted or difficult to see? Your logo should be clearly visible on
your social media sites and colors and designs on the page should be complementary.
Approved and Unapproved Content
The Diocese of Orlando web links policy should be reviewed when considering what sources to use for
news (content) about the Catholic Church.
WEB LINKS POLICY
All Diocesan parishes, schools, and entities must have a link for the Diocese of Orlando website,
www.orlandodiocese.org, and may have links to other Diocesan entities, such as San Pedro Center,
www.sanpedrocenter.org; Catholic Charities of Central Florida, www.cflcc.org; and Bishop Grady
Villas, www.bishopgradyvillas.org on its own website. Any other links should not be in conflict with
the teaching and the Magisterium of the Roman Catholic Church. Acceptable links fall into these
three main areas:
1. Official Church sites, such as the Vatican, U.S. Conference of Catholic Bishops, state conferences,
archdioceses and dioceses;
2. Parts of the Diocese such as parishes, schools, and ministries operated by the Diocese or
approved resources associates with those ministries; and
3. Those under the oversight of a bishop or religious congregation, or listed in the Official Catholic
Directory. Church leaders should use prudence in evaluating links to other commercial
opportunities on its site. It is the entity’s responsibility to evaluate its hosts’ advertisers and
sponsors on a regular basis.
Official Church Sites for News and Information are as Follows:
Catholic News Service
-

http://www.catholicnews.com
http://www.facebook.com/CatholicNewsService
http://twitter.com/CatholicNewsSvc

Vatican News
-

http://www.news.va
http://www.facebook.com/news.va.en
http://twitter.com/news_va_en

Diocese of Orlando
-

http://www.orlandodiocese.org
http://www.facebook.com/orlandodiocese
http://twitter.com/BishopNoonan

The Florida Catholic
-

http://www.thefloridacatholic.org
http://www.facebook.com/FloridaCatholic
http://twitter.com/Fla_Catholic

USCCB
-

http://www.usccb.org
http://www.facebook.com/usccb
http://twitter.com/usccb

It is best to share or retweet posts from these official sources instead of copying and pasting the content
into your site, which could be a copyright violation.
Do not reference, repost, or share information from unreliable resources. Unless you can trace the
origin of the content to an official Church entity, you are responsible for vetting the content. However,
given our many responsibilities, vetting takes enormous amounts of time. It is best to only source the
official organizations listed above.
Best Examples
Example of a well formatted “share” …

Example of well formatted “post” …

Example of well formatted response to a comment …

Example of a well formatted tweet with link …

Example of a well formatted tweet with hashtag …

Example of a well formatted Facebook event listing …

Example of a well formatted retweet …

Example of a well formatted video posting …

Example of a well formatted survey question …

Example of a well formatted Saint/reading of the day …

Example of an eye catching visual post …

Example of photo posting on Instagram …

Best Practices
Consider using a consistent name across platforms (e.g. youtube.com/AnnuncationOrlando,
facebook.com/AnnunciationOrlando, twitter.com/AnnunciationOrlando).
When deciding who to follow and “like” on social media, refer to the diocesan web links policy.
Shorten URLs using bit.ly or a similar service.

Hashtags
Hashtags, #, are used to call out certain words or phrases. Adding # in front of a word or phrase makes it
clickable, and will return every tweet that has used that hashtag. Before using a hashtag, search it to
make sure it is not already claimed for something that is perhaps not how you intend to categorize your
tweet.
Some examples of Catholic / Christian related hashtags:
Hashtag

Frequency of Use

Length of Hashtag

Good Use for Us

#HumanLifeisSacred
#AdventSeason
#LentSeason
#PreparingForChristmas
#LoveMyFamily
#MarriageSacrament
#LoveMyNeighbor
#OrlandoDiocese
#BishopNoonan
#Catholic
#EasterSeason
#Forgiveness
#LiveYourFaith
#Advent
#Lent
#LiveSimply
#CatholicFamily
#CatholicLife
#CatholicPrayer
#CatholicFaith
#OrlandoDiocese
#JesusSavior
#Pray
#PrayFastGive
#ProLife

Not Often
Not Often
Not Often
Not Often
Often
Used Once
Occasionally
Not Often
Used Once
Often
Used Around Easter
Often
Occasionally
Occasionally
Sometimes

17 characters
12
10
21
12
17
14
14
12
8
12
11
13
10
8

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

Sometimes
Sometimes
Not Often
Sometimes

10
12
14
13

Yes
Yes
Yes
Yes

Occasionally
Often
Occasionally
Often

11
4
12
7

Yes
Yes
Yes
Yes

What should I Post/Tweet/Share?


Photos
o



Everyone loves photos. You can use Twitpic, yfrog, or other services to upload photos from
your desktop and most clients and phone apps have built in photo options. Instagram
photos can easily be tweeted from the Instagram app. Be sure you have signed photo
releases from the parents of minors.

Share content (events, news stories, blog posts, pages) from your site profiling programs or
individuals and the ministry of God, which touches many lives



Post videos



Post links to related organizations or information (Tip: once you’ve pasted the link onto
Facebook, a box will appear containing the link and a picture, if available. You can then delete
the link you pasted, since it is now clickable in the box. Deleting the original link makes for a
cleaner post that is more appealing to users.)



Ask questions and solicit feedback



Engage and enlighten



Do not mention political parties or candidates. The Catholic Church cannot publicly express
opinions on candidates or elected officials but can and should express opinions on issues and
viewing them in the context of faith and the teachings of our faith.



Do not give your personal opinion on the issues since you are representing your parish or
school. It is permissible to include commentary on the issues of our time from an approved
source. This can be your pastor, our bishop, the USCCB, and the Vatican. Make sure to always
cite the source you have used.

Facebook uses an algorithm to determine what posts users will see in their news feeds. Posts that their
friends have liked, commented on or shared, and posts from pages they have interacted with in the past
are more likely to appear. Choose content that will interest and engage those who like your page, and
they will be more likely to interact with the content.
Posts that are especially visually interesting (mostly photos/images) can be highlighted across both
columns of the timeline. Click on the star at the top right of the post to highlight it.

